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ZOO ZURICH 
 
 
Zoo Zurich is a Zurich cultural institution founded in 1929. The zoo is an ambassador 
connecting humans, animals and nature. By appealing to its visitors in an attractive and 
engaging way, the zoo raises awareness among broad sections of the population about 
the world of animals, threats to biodiversity and habitats. 
 
Zoo Zurich motivates its guests to become actively involved in species and nature 
conservation themselves, true to the motto «Those who know animals will protect them». 
The zoo inspires its visitors' fascination for animals and nature with impressive 
landscapes in which they can experience the animals and their natural behavior with all 
their senses. 
 
Zoo Zurich is organized as a private, non-profit corporation. 
 
 
VISION 
 
A world for animals and people. 
 
Society is facing major challenges: Loss of biodiversity, environmental degradation and 
global change. A fundamental shift is needed to restore the environmental balance. Zoo 
Zurich derives its vision from this overall social mission: A world for animals and people. 
This vision guides the Zoo's actions. 
 
 
GUIDELINE 
 
Master Plan 2050 | zoo.ch/zukunft 
 
In 2020, Zoo Zurich completed the last project of the Master Plan 2020. Now, Zoo 
Zurich follows its new Master Plan 2050 as the guideline for its further development. It 
defines how Zoo Zurich meets the ecological challenges of society and helps to preserve 
endangered species and habitats. 
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TASKS 
 
The four pillars of the modern zoo 
 
Zoo Zurich focuses its activities on four main tasks: 
 
– Education: Raising awareness and motivating people. 
– Conservation: Protecting and empowering nature. 
– Research: Researching and discovering animals. 
– Species protection: Nurturing and promoting biodiversity. 
 
For more information, see the separate information sheet «Main tasks». 
 
 
KEY FACTS ABOUT THE ZOO 
 
Foundation: 1929 founded as a cooperative, 1999 transformed into Zoo Zürich AG. 

Zoo history and historical events: zoo.ch/geschichte. 
 
Management: Dr. Severin Dressen, Director  

Andreas Hohl, deputy Director, Development & Logistics  
Jochen Lengger, Species protection & Animals  
Markus Rege, Marketing & Education  
Susanne Mader, Finance & Controlling  
Elena Girbau, HRM 
 
Extended management: 
Dr. Martin Bauert, Conservation  
Dominik Ryser, Communication 

 
Chairman of the Board of Directors: Martin Naville. 
 
Main sponsors: Zürcher Kantonalbank ZKB, ewz, die Mobiliar, Migros. 
Co-sponsors: Tchibo. 
 
Associations: World Association of Zoos and Aquariums WAZA; European Association 
of Zoos and Aquaria EAZA; Conservation Breeding Specialist Group CBSG; Verband der 
Zoologischen Gärten e.V. VdZ; Zooschweiz; Species360 (int. animal database). 
 
 
FIGURES 
(Zoo Zürich AG, as of 31.12.2020) 
 
Total area: 27 hectares. 
 
Admissions per year: 1.1 million 
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Personnel: 155.6 FTE; 300+ members on the Zurich Zoo Volunteer Team (FTZ). 
 
Share capital: CHF 3.5 million; of which 75% private shareholders, Tiergarten-
Gesellschaft Zürich TGZ and Zoo Stiftung, and 12.5% each City of Zurich and Canton of 
Zurich. Self-financing ratio: 80%. 
 
Turnover: CHF 29 million 
 
Donations & Bequests: CHF 7.8 million 
 
Contributions to conservation projects: CHF 1.8 million 
 
Zoo Zurich is carbon-neutral. It offsets its remaining operational CO2 emissions in 
certified projects in Madagascar. 
 
 
ANIMALS 
 
Animal population (as of 12.31.2020): 375 species, 5441 animals 
 
– Mammals: 65 species, 551 animals 
– Birds: 90 species, 1123 animals 
– Reptiles: 47 species, 479 animals 
– Amphibians: 16 species, 291 animals 
– Fish: 86 species, 1518 animals 
– Invertebrates: 71 species, 1479 animals 
 
As part of the Master Plan 2050, Zoo Zurich will focus its animal population in the coming 
years on threatened species (according to the IUCN Red List classification (iucnredlist.org)) 
and/or species of special research interest. 
 
 
AREAS 
 
Openings since 2000 
 
2002: Zoolino 
2003: Masoala Rain Forest 
2005: Nature workshop 
2006/2007: Gir dry forest (indoor/outdoor) 
2008: African Semien Mountain Range 
2012: South American Wetland Pantanal 
2014: Kaeng Krachan Elephant Park 
2015: Mongolian steppe 
2016: Aquarium (modernization) and Bat World (exhibition) 
2018: Australia 
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2020: African Lewa Savanna 
 
Planned exhibits | zoo.ch/zukunft 
 
By 2050, Zoo Zurich – on its existing area of 27 hectares – will consist of 11 large-scale 
habitats. Upcoming projects: Conservation Center (2023), Pantanal Aviary (2025), 
Research Station (2025), Zoo Cablecar (2028), and Congo (2029). Additional projects 
through 2050 are in an extended design phase. 
 
 
ZOO RESTAURANTS GMBH 
 
As a wholly owned subsidiary of Zoo Zürich AG, Zoo Restaurants GmbH operates the 
Catering & Retail division for the zoo. The profits of the restaurants and stores flow 
directly into the zoo and support its idealistic goals. Two percent of restaurant and store 
turnovers go to Zoo Zurich's conservation projects. 
 
Management: Marcel Ritter, Head of Gastronomy & Retail. 
 
Staffing: 100.8 FTE (2020). 
 
Turnover: CHF 18.2 million (2020). 
 
Restaurants: Zoocafé, Restaurant Altes Klösterli, Restaurant Masoala, Restaurant 
Pantanal, several food stalls and kiosks, various event venues. 
 
Shops: Zooshop (at Zoo main entrance), Masoala Shop (at Masoala Rainforest). 
 
Zoo Restaurants GmbH, Zürichbergstrasse 219, 8044 Zürich, +41 44 254 26 00, 
restaurant@zoo.ch, zoo.ch/restaurants. 
 
 
MORE INFO & CONTACT 
 
zoo.ch/medien 
medien@zoo.ch 
 
Zoo Zurich on social media: Instagram, Facebook, Twitter, TikTok @zoozuerich 


